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We are proud to unveil Logoos second-canirusabe-Tope- 2be -
This list honors companies that have served as pioneers and advocates for the IR

LGBTQ community by demonstrating a public commitment to LGBTQ people & LY

issues through their advertising, communications, and other visible actions. R R
This list was created through extensive research conducted in partnership with Witeck O O

Communications. Starting from a pool of close to 200 consumer-facing companies that earned 100% e e s e e s e s s e s e e s e s s e

scores on the Human Rights Campaignos 2016 Corp.'QLaI.E..E.q..u.a.loi'.t..f/.'.l.nd.e.x‘
based on seven objective criteria that demonstrat’e, e4a.c.h°.% o' mp.anyqs . s

in the public sphere, including: Inclusive Advertising, Digital Video & Social Media, Policy Support, SRR S
Spokespersons & C-Suite Executives, Donations & Sponsorships, Website Engagement, and Orlando L A s 000
Support. Companies were awarded points based on their activity in each of these areas (see next page e e ..
for a detailed breakdown of Scoring Criteria). The final list is composed of the 25 companies who °.',' ’ .’.’.'.'.‘

earned the highest scores across all seven criteria.
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Points awarded to companies that execute ads
that are either directly aimed at the LGBTQ
community or are LGBTQ inclusive and
presented to mainstream audiences.
(September 1, 2015 i August 31, 2016)

Points awarded to companies that create online
videos or social media posts (published for
general public, not through paid advertising)
that highlight LGBTQ equality, events, and/or
favorable company policies. (September 1,
20157 August 31, 2016)

Points awarded to companies that demonstrate
commitment to LGBTQ equality by supporting
legislative or other policy proposals to advance
LGBTQ rights or through public opposition to
anti-LGBTQ legislation. (September 1, 2015 i
August 31, 2016)

Points awarded to companies that retain openly
LGBTQ celebrities or public figures to speak on
their behalf and/or those that appoint openly
LGBTQ individuals to senior leadership roles.

Points awarded to companies that currently
support LGBTQ nonprofits, organizations, and
events through sponsorships. (September 1,
20157 August 31, 2016)

Points awarded to companies that have an
LGBTQ dedicated microsite or a web site that
includes language that supports LGBTQ
inclusive and favorable policies.

Points awarded to companies for supporting the
victims and families of the Orlando shooting.

5 points for TV or print
ad in any LGBTQ outlet

+5 points for multiple
TV or print ads in an
LGBTQ outlet

5 points for one LGBTQ
inclusive digital video
campaign

+5 points for multiple
LGBTQ inclusive digital
videos as part of the same
campaign

2 points for each piece of
LGBTQ legislation that a
company publicly supports
(or opposes if anti-LGBTQ
in nature) for example:
AGeorgia HB757
AMississippi HB1523
ANorth Carolina HB2

5 points each LGBTQ
spokesperson within the last
year

2 points for 1 to 3 current
LGBTQ nonprofit
organization sponsorships

+1 point for 4 or more
current LGBTQ nonprofit
organization sponsorships

5 points for any LGBTQ
microsites

1 point for changing social
media logo (or on-air logo)

1 point for social post(s) in
support of victims & families

2 points for any digital videos
in direct response to Orlando

10 points for each
LGBTQ inclusive print,
digital, or nontraditional
ad in mainstream media

15 points for each
LGBTQ inclusive TV ad
in mainstream media

5 points for an LGBTQ
presence on any social
media outlet

+2 points for each public
statement of support by a CEO

3 points for joining The
Corporate Coalition in support
of the Federal Equality Act

5 points for any openly LGBTQ
employees currently in a senior
leadership position

1 point for 1 to 15 current
LGBTQ community event
sponsorships

+1 point for 16 or more LGBTQ
community event sponsorships

5 points for language on their
web site that defines LGBTQ-
friendly and inclusive workplace
policies

2 points for a monetary
donation benefiting families of
victims/LGBTQ community in FL

2 points for donation of goods
or services (e.g. free travel for
families of victims etc.)
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DIGITAL VIDEO

INCLUSIVE ADVERTISING

SOCIAL POST
INCLUSIVE ADVERTISING

A leader in LGBTQ travel, Hilton returns to our list for its continued support of the LGBTQ community. Hilton not

only creates original travel-related content for an LGBTQ audience, but also prominently features LGBTQ people in

its advertisements and actively advocates for LGBTQ equality.

The Hilton website AStay Hilton, Go Out o olEGBEXtravelera c at
Hi Il ton has also expanded its vi dStoo rsbetsf wisch fdadiMire antervitws P a c
with LGBTQ celebrities.

Hilton is also an advocate for LGBTQequal i ty. When the companyosivhicbop ClI

includes images of LGBTQ couples and families i was criticized by conservative groups like The American Family
@ @ . Association, Hilton affirmed its support for the LGBTQ community and refused to alter the advertisements.

Hilton has shown further solidarity with the LGBTQ community by opposing anti-LGBTQ legislation including North
Carol i nand&e 6iB@i a 0 & botH Bf Wiich restrict LGBTQ rights. Hilton also joined the Business
 HOMEWOOD (‘L l{ l ( ) Coalition for thg Equality Act V\.IhICh would gugrantee protections for LGBTQ people in areas including employment,
% SUITES U access to public spaces, housing and education.
wHilton FEV SULTES A coLLEcTIoN sY HiLoN For their unwavering support of the LGBTQ community, Hilton is #1 on our list.

Hilton

WOTILS & BESORTS

HOTELS

INCLUSIVE DIGITAL VIDEO SUPPORTIVE SPOKESPERSONS DONATIONS WEBSITE ORLANDO
ADVERTISING + SOCIAL MEDIA POLICY + C-SUITE + SPONSORSHIPS ENGAGEMENT SUPPORT
ALGBTQ Media Print (9) ADigital Video (10) AGeorgia HB757 ALGBTQ Spokespersons: A20 Events Alnclusive Policy Stated ADonations:
AMainstream TV (1) ASocial Posts (19) AMississippi HB1523 Aaron Hicklin ALGBTQ Microsite A$120K and home
ANorth Carolina HB2 goods

AFederal Equality Act
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